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Formed in 2004 by Dan Elliott and Tim Davies. Prior to this, they worked
together at Loewy Group where they both serviced several conference/
events clients.

Collective expertise in planning, creating and implementing effective
marketing communications strategies for a variety of small to large event
and conference brands.

» Has grown by reputation, and has built a solid core team of events
marketing and communications enthusiasts.

Our mission is to become the UK's most trusted facilitator of design and
digital communications services for events and conferences.



Their creative is always on the money.
Even though they were given just one

week to come up with the campaign,

they nailed it first go. P P
Rosie Geyman. International Marketing Manager, Ecobuild & Resource




What we do

Branding. !

Digital.

Marcommes.

» Brand workshops and
guidelines

» Corporate identity and
visual language

» Brand propositions

» Vision, values and
behaviours

» Site design and build

» Open Source technologies

» Content Management
Systems

» HTML and dynamic emails

» SEO

» Socialmedia

» All printed or PDF
collateral

» Marketing campaigns

» Advertising

» Direct mail

» Personalised messaging

» Point of sale
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The core account team

Dan Elliott

Creative Director

Dan has more than 18 years of experience in
creating clear, compelling B2B communications to
professional markets such as pharmaceutical and
corporate events.

He is ultimately responsible for developing visual
communications for all of elliottyoung’s clients and
ensures that all creative is on-brand, on-message,
on-time and on-budget.

Dan graduated from the London College of
Communications attaining distinctions and a
degree in Graphic Design and Communications.

He is highly skilled across the entire marketing mix
and has expertise in creating highly effective solus
design projects through to full, through-the-line,
integrated marketing campaigns that play out
across advertising, direct marketing, literature,
display/POS and digital platforms.

Tim Davies

Account Director

After completing an MSc in Marketing
Management at Cranfield University, Tim went
straight into the agency sector and began
producing hugely successful strategic marketing
and copy writing projects for Pfizer.

Tim's strengths lie in close project management
and strategic thinking. His ability to add value to
clients through his strategy recommendations,
advice and pro-active input is very well known by
elliottyoung's clients.

Coupled with his friendly manner, his ability to
deliver even highly complex, multi-channel
international campaigns

to budget and deadline is highly regarded by
clients and colleagues alike.

Tim works closely with clients on a multitude of
projects —ranging from very fast, tactical, small
budget projects right through to devising and
leading multi-layered marketing strategies.

N

Ben Barrows

Design and Digital Executive

Ben is the company wizz-kid. He was spotted as an
ideal member of the elliottyoung team after being
noticed by talent scouts. In his spare time Ben
occupies himself by building computers and
self-learning 3D CAD architecture design, all of the
Adobe Packages (he also teaches these in local
colleges), WordPress, CSS/HTML and jQuery. It
goes without saying, he also rides a motorbike.

Ben works with both the design and digital teams
and in a variety of roles. He has in-depth knowledge
of the systems used by clients and is always on hand
for support and advice. His enthusiasm for all things
related to on-and-offline communications means
that elliottyoung'’s clients don't just feel like they're
in safe hands, they also benefit from working with
someone who loves solving problems and making
improvements.
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Assim Heetun

Graphic Designer

Assim has worked with our team for the past two
years and is very familiar with all of the current
events and conference brands that elliottyoung
currently services.

With a passion for all things creative, Assim’s
experience spans producing illustrations for Tesco
(creating engaging brand labels for their own
version of Pimms), MTV (animation), Hydra
(illustrating characters for their rulebook), a series
movie posters for indie films, character design for
children’s toy shops and accompanying comics, and
illustrations for a variety of social gaming brands.

Assim’s passion and dedication to producing
compelling designs has been crucial to
elliottyoung’s growth in recent years.



Research
and explore

We take the brief

and research issues that
it has raised.

We may well check
competitor approaches
or current thinking

in design and
marketing.

Presentation
of options

We create a number of
design approaches to
hit the right tone of
voice and message.
Successful design
always involves
feedback and
refinement.

Refinement

We analyse all feedback
to refine the options
down to a chosen
approach. This is
presented back to the
client for further
refinement or approval.

Final feedback
progresses the creative
to sign off stage.

We always ensure
written sign off before
production and insist on
supplying electronic
copy records.

Our artwork team
prepares deliverables
for print. This involves
“flight checking’,
ensuring correct print
set up, or web-
optimised output files if
appropriate.

Follow up

Project postmortems
help refine our own
processes, providing us
with essential feedback
to continually improve
the way we work with
clients from day to day.



Our experience

We've marketed over 500 events and conferences for international and domestic sectors for the
past decade. Here's a list of some of the event brands we've serviced. For each of these clients
we've undertaken part or whole of the entire campaign implementation, from branding through to

brochures, DM, web banners, emailtemplates, websites, etc...

» Aerospace Testing (Reed Exhibitions) » Inspex (Reed Exhibitions)

» Aircraft Interiors (Reed Exhibitions) » Intelligent Energy (Reed Exhibitions)

» Arabian Travel Market (Reed Travel » International Golf Travel Market (Reed Travel
Exhibitions) Exhibitions)

» Caffe Culture (Upper Street Events) » International Luxury Travel Market (Reed

» City Break (Reed Exhibitions) Travel Exhibitions)

» Interplas (Reed Exhibitions)
» ITEC (Reed Exhibitions)

» Corrugated (Reed Exhibitions)

» Documation (Reed Exhibitions)

» EuroFinance (The Economist) » Library Information Show (Incisive Media)

» Food ingredients (UBM) » Mediterranean Travel Fair (Reed Travel

Exhibitions)
» |IFE (Fresh Montgomery)

» IGTM (Reed Travel Exhibitions)
» ISTM (Reed Travel Exhibitions)

» National Incentive Show (Reed Exhibitions)
» Nepcon (Reed Exhibitions)

» Oceanology International (Reed Exhibitions)
» in-cosmetics Asia (Reed Exhibitions)

Offshore Europe (Reed Exhibitions)
Online Information (Incisive Media)
Packaging Innovation (Reed Exhibitions)
PPMA (Reed Exhibitions)

Resource (UBM)

Storage Expo (Reed Exhibitions)

The CIPD’s Annual Conference (The Chartered
Institute of Personnel and Development)

The IDM's B2B Marketing and Data Summit
(The IDM)

The IDMF (Reed Exhibitions)
Total Packaging (Reed Exhibitions)
UUVS (Reed Exhibitions)



Many of our clients enjoy using
Basecamp, the world's best known
and easy-to-use project
management tool.

It's easier than using email since all
correspondence, feedback, assets and
design versions regarding a particular
project are captured within each ‘job
folder' within Basecamp. It's proven to
be so useful that for all new clients we
now insist on using the service asa
matter of course (at no extra cost to you
of course). It makes email searches and
sorry, | didn't see that instruction’a thing
of the past.

Project management

% Basecamp Mew st Projects

World Tech Expo 2015
brand development

€D

World Tech Expo 2018
DM campaign

World Tech Expo 2015
catalogue template

€D

World Tech Expo 2015
first wawve email
campaign

World Tech Expo 2015
contra ad campaign

€

Waorld Tech Expo 2015
sales brochure




Porttolio

We have created marketing campaigns for over 500 events and conferences
and our digital product, Event Engine, has been the website platform of choice
for over 1,000 nationaland international events.




-lements 2016 -

Brand for

aunch exnibition
for furniture
suppliers

Elements

The furniture suppliers show

Elements, a new exhibition

for furniture suppliers which
covers components, fixtures &
fittings, decors and finishings,
will take place alongside W16,
the leading UK exhibition for
woodwork machinery from
2-5 October 2016 at the NEC in
Birmingham.
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VISITOR TARGET: 6,000
VISITOR ACTUAL: 11,607

Case stuay: u

Brand and campaign for UBM
resource S
dAUNcC h cVven t, R esource, e

The world’s leading
resource and

circular economy A

CAMPAIGN OVERVIEW | - N

In the summer of 2013 we were contacted by the A
Resource team after an opportunity arose for UBM
to create this new event. The timeframe window was
way tighter than usual and within a few short weeks
from UBM being made aware of the opportunity,

the show had to be conceptualised, branded and
launched. Having worked with elliottyoung for over
fouryears, Rosie Geyman, International Marketing
Manager at UBM knew that we were the agency to

ask to come up with the show brand. In her words:

Manufacture

N
Farming \  Consumer

@

Restoration

Circular Economy in construction — vision for the future

el Register now for your
free place at
www.resource-event.com

(©) REUSING 'WASTE" OR LEGACY STRUCTURES IN NEW

(©) RESOURCE EFFICIENT MATERIALS AND PRODUCTS -

(D DEMOUNTABLE CONSTRUCTION AND MATERIALS
S

(©) AUDITING AND TRACKING WASTE T0 REDUCE COSTS
s ue o e

(©) USING WASTE TO POWER BUILDINGS OFF GRID )

D oo ecobuild @100

PRINCIPLES OF THE CIRCULAR ECONOMY

Co-located with Member of Organised by:

4

We met the team, they listened to the show's pitch,
asked questions, and digested the information. Then
they got to work. The campaign they developed was
purposefully very flexible, not reliant on one particular
image or message. We knew the industry was rapidly
changing with new messages evolving with regularity.
So, a suite of related imagery was created, using a
variety of simple shapes and a vibrant colour palette.

UBM

dd
R 15 = heir creative is always on the money.
1000+ : - Even though they were given just one

Sl © O : e = = S eek to come up with the campaign.

hey nailed it first gold 4

Rosie Geyman, International Marketing Manager, Ecobu
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Resource 2010
S

resource comsmmr| [r@SOUrCe coss=ras rE@SOUICe Gomsmws
WWww.resource-event.com WWww.resource-event.com Www.resource-event.com
THE LEADING EVENT FOR THE CIRCULAR ECONOMY THE LEADING EVENT FOR THE CIRCULAR ECONOMY

THE LEADING EVENT FOR THE CIRCULAR ECONOMY
8-10 March 2016 ExCel, London 8-10 March 2016 ExCel, London 8-10 March 2016 ExCel, London

Guio\if\g gouf business
to resource efficiency

O ol

H Lead Partner Corlocated with : Lead Partner : Lead Partner Corocated with

€2) AuTOMOTIVE | g cremicals | T construction €2) AUTOMOTIVE | g cremicats | T construction €2) AUTOMOTIVE | g cHemicals | T consruction
B eiecrronics | @ Foop | A Rerai | 7 TexTLES Do BN B eiecrronics | @ Foop | A Rerai | 7 TexTILES Do B eecronics @ Foop | A Rerai | 7 TexTILES R ,—“'
e Resource 2016 is the free to attend, three day conference-led exhibitor Lp-rl ez

Resource 2016 is the free to attend, three day conference-led exhibitor

Member of

Resource 2016 is the free to attend, three day conference-led exhibitor

that helps businesses take steps towards resource efficiency and the circular 5 that helps businesses take steps towards resource efficiency and the circular ] Y
economy. The event is totally cross industry, bringing together expert @1 o & economy. The event is totally cross industry, bringing together expert @1 o o B
enablers with practitioners to find solutions across the complete supply chain. enablers with practitioners to find solutions across the complete supply chain. UBM

www.resource-event.co www.resource-event.co

that helps businesses take steps towards resource efficiency and the circular fTeore i}i
©100 v

economy. The event is totally cross industry, bringing together expert
enablers with practitioners to find solutions across the complete supply chain.

www.resource-event.com




Arablan Travel Market Q pesg e

Qur 10th year

of brand and
campaign

with top Reed
Exhibitions event

Planner ey
oasaall bk, ¥




Porttolio: MIPIM Japan

S
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-and for launch
- Japan's largest | &
‘operty event

O

2 DAYSTO NETWORK, LEARN AND
SHOWCASE PROJECTS

TOP 10 REASONS TO ATTEND
Through high-quality conference sessions, targeted networking events and

VISITORS
a sponsors’ showcase area, MIPIM Japan offers all professionals an in-depth
look into innovation and the Japanese property market. 1 2 3 4 5
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alproperty sectors

leadingndustry | opportunites and
s hrough dedicated

INETWORK WITH THE ONLINE DATABASE

i A W T

trends i Japan

ools

s Network with
before and during the attending companies. particpants in an ain and owease your dentify potential Increase bran romote your on-site
tbieind ddhe the | [ Gainvisbiltyand | Showcase y ety potril | s Promote your on-it
and on your mobil b4 pa
phone stakeholders and property leaders | meet your business

objectives

20 CONFERENCE SESSIONS

8 EXPERT PANELS: 2WORKSHOPS: ISPONSORS: BOOK YOUR PACKAGE
g NOW FROM ¥800,000 /'
EUR 5,850€

(CONTACT US FOR MORE INFORMATION

THE JAPANESE FORUM FOR N
GLOBAL PROPERTY INNOVATION

2THEMATIC i i Reed MIDEM caed
BREAKGASTS: T Srnt
S , R 20-21 MAY 2015
e THE PRINCE PARK TOWER HOTEL, TOKYO, JAPAN
Until Friday 19/03/2015 ¥70000  €512° Qi ot g 1
1,000 M2 SPONSORS’ SHOWCASE AREA Until sunday 10/05/2015 ¥90000  eedsr
 From Monday 11/05/2015 ¥125000  €901° MIPIM Japan s organised by Reed MIDEM

to highlight and discover the most impressive property projects and solutions on
the Japanese market @ WWW.MIPIMJAPAN.JP § WWW.MIPIMJAPAN.COM




\X/TM :)O FJUCO |O Portfolio

{fIn the last 12 months the
portfolio generated
in business deals 1)

PO I’U(O |O Means business

In the last 12 months the portfolio generated in business deals
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travel market®
5-8 May 2014 < Dubai

@ Reed Travel Exhibitions’

2 - 3 May 2014 - Cape Town

F World .' ! ﬁ wor|d®

travel
,.« market ; ; : = Haarxgtl

- 5 November 2015 ¢ London Y I ; 22 - 24 April 2015
i - Sao Paulo

[OIGIOIC]

ILTM @QATM

wwwiwtmworld.com 5-6 May 2015

Meet high calibre luxury travel # b 25 decision-makers
buyers in high value 1-2-1 3 i specifically focused on
meetings - ¥ buying luxury travel

: N k ] The créme de la créeme of
. luxury travel buyers brought
i I directly to your stand at ATM
| | Ite rI IathI |a [ LUXU ry & ¥ Up to 25 pre-scheduled
. _— meetings with Middle East

(2 Reed Travel T rave [ |\/| =) rket

Exhibitions




Porttolio: MIPIM UK  Recd e

A member of Reed Exhibitions

WHAT IS MIPIM UK? WHAT MIPIM UK CAN DO FOR YOU

LEL L i, Dl Sy
o et Dhole Gedi BoRL

Brand for
aunch of
UK's largest .
1O perty S o w2015 |
event THEOR . £

MIPIM UK is the
exhibition and c

) gl poTCFTTTRaton, RATRY L i e e g

's largest
e

Held in Cannes, MIPIM is
the world'’s largest annual Bee et
property industry event. In Y
2014 the inaugural UK expo :zﬁﬁ;::;;:;ym
and conference took place.

We branded it and created
their marketing collateral.

ONE NATIONAL

PROPERTY EVENT
THREE DAYS .

R
COMFEREMCES

-
7. &
HETWORKING

x A



S3ritish Pavillion

Brand and

website for
launch events
company

British Pavilion

Doing The
Business

e ]



Homegrown Live

Brand and website
for launch event

PPPA GREENY




HansonWade

Branding
a top 100
fastest-
growing
company

We created the logo, brand id, website,
and collateral templates for this Sunday
Times Fast Track 100 conference and
events company.

honsonwade

£ 548

hansonwade

S

hansonwade

A%

hansonwade
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2 Apply & Translate Whole Genome &
E Exome Sequencing into Clinical Utility
D

Clinical Genome & ecember 114 San Diego, CA
Exome Sequencing mber 3rd-4th 2014, San Diego,

=
.
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25-27 Febri 15 | Boston, USA

Unlocking Precision Genome Editing for
Therapeutic Development & Biomedical
Research Applications

aathisis )
designed to

describe the

profound

impact CRISPR ]
is having on

basic research

o and therapeutic
vrwow.cges-summit.com e development. It
will explore the
research tools,
bioinformatics
and expertise 7
-~ needed to make !
T T ATH ANNUAL the most of this
T *.*% i U breakthrough
l ¥ _ & ¥ technology pp .
T Bl | A
3 @
¥ *.. P ..:t e 2ND ANNUAL BOOK BEFORE
. AND SAVE UP TO €500
k ; -
.‘.\:’**¥_., .
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% Data in Pharma
27th - 29th January 2015, London, UK BT T v o P T (N

Taking Actionable Steps on the Big Data
Journey to Revolutionise Value-Based
Personalised Healthcare

crispr-congress.com RESEARCHED & DEVELOPE BY

Tol 5 | Email

QBRBx

TUM@R MODELS | L

2015 BOSTON ﬂ |



Dortfolio: HansonWade

BigDa

IN HEALTHCARE

Big Datan Healthcare Apri

of respondents believe:
that building the right
infrastructure willaid
inbig data adopti

have

= ONLY33%

already implemented
abig data strategy

6%

of respondents are noteven
considering abig data strategy

50%

of respondents have
chosenthe right
technology to aid your
big data adoption

THE TOP 3 BIG DATA
INITIATIVES TO BE
INVESTED IN ARE:

Integration

of data
Development | SOurces
of sophisticated
analytics

8% -

solution

ofrespondents are using Oracle 0 ()
astheir database management o o

i CLOSELY FOLLOWED BY:

Gt BT Moo

BE THE GAME
CHANGER

Tel: 1212537 589 Emalls infofhansonwade.com

de
bigeatr-hestthcre.com ¥ GEiqDatseatn (g s i escare prriwd

THE BIGGEST CHALLENGE THAT IS EMERGING
WITHIN BIG DATA IMPLEMENTATION IS THE
ABILITY TO INTEGRATE MULTIPLE DATA SOURCES

THE IMPACT OF BIG DATA IN HEALTHCARE

FUTURE OF
HEALTHCARE

i3 WORLD Cx

L el
September Bth-111h 2015 BOSTON,MA

Inthe future...
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Immune Checkpoint Inhibitors 2015

March 24th-26th | Boston, MA

inicat
developmentfor a variety
ofoncolagy indications.
Accordinglothe Drug
Pipeline Update 2014]
thereare 109 mmune
checkpointdrugsin

’é{,b Cancer immunotherapy market
o setto beworth $9 billion by 2022".
Immune checkpoint inhibitors will

5 ' . ' | dominate with 85% market share.

annual growth rate of 26.1%"

Yervoyimpacted reatment
approaches or unresectableor
metastatic malignant melanoma.
Datafrom 1,861 atientsinclincal
rials showed 3-year and7-yea
overallsurvivalof 2% and 17%,
respectively.

‘adc

SCIEX

INSIGHTS ON ADC
CHARACTERIZATION

Mass spectrometry
Chromatographic

Immunoassays

Spectroscopic

hY

Electrophoretic

Bristol-Myers Squibbare the
\eading player with 7+immune
checkpointm

clinicaldevelopment. Other

Innovative Medicine satus by the
MHRA. s the only PD-1immune
checkpointinhibitr with this tatus.
Resuls from two Phase i cincal

b 4
L]

compared o chemotherapy

Immune checkpointnhbitors may
helptreat brain cancers. Novel
Fesearch shows primaryand
secondarybrain cancersoften

Merck, AstraZenecaand
Genentech.

DN

Partnershipsare centraltothe
markets currentand growth
trajectoy. Akey amis cinicaltrial
laborations o evaluate immunc
checkpoint modulators, 2014alone
sawover 12such collaborations
between biotechand pharma.

during ADC development?

o
Prectinical
65%

Eary development
30%
Tate dacovery

Wihere i there thebiggest need fornew analytcal

extibithighexpression of POL1. The.
studyincluded 117 patients with

CHECKPOINT g";:,‘;"::':'#:.“i‘::‘:

jreoomuriioiiiat PATHWAYS

COMBINATION THERAPIES

clinical developments.
VISTAand co-stimulatory
pathways suchas|
andCDIT.

[em—

teaving very it onthe tabe for ate comers.

01: 02: 03:

IMMUNE CHECKPOINT ] o7HER munoTerapics - | TRaDn
CART-CELL THERAPY, CANCER | TREAT
MODULATORS oL e

04:

IMMUNE CHECKPOINT INHIBITORS IN THE PIPELINE

priotmosil

Tl 551 569 Emall

wwwimmune-checkpoint.com (1] i1

fomhansonwade.com
e Checkpoint Inhibitors

I 15%
o |

39%

I 53
5l 15%

stratogiesars?

69 %o ot responents thought their
lot-release characterization
was good or great

erization of early

Characterization of process
development was rated aVETage
or abover, 88%
of those surveyed

Yl ot prticipants said they were

“likely” or “very likely”

tooutsource ADC analytical data
collection during development

Howwauld you ke tolearn about new
methods?

characirizatonmeth
! A

species

conjugation ste

‘Sample stability

Peptide mapping &

Mode ofacton o conjugated  Which types of information need tobe  Assay consistency with
drug el P

delivered tothe DMPK? statistical significance.
Popular Responses.

Robustness & Formulation &
interference from dosage form

Effcient & robust Sequence DARlinc DARD Binding activity assay
ple handiing Information of ethod &
drug) related protocols
availabilty of target & preparation catabolites or degradents)

‘impurities (that might
have diferent 1/2]

@ LiMs systems
@ Custom reporting pipelines
@ Generic reports

@ Rawdata

31%

W Gvora_sdc #HordhC. T minosy Drvg onjoates

21%

Howis
characterization
data best shared
internally?

27%




«. Reed Travel
Exhibitions

INnternational Golr |
Travel Market ¥ i

5-8 October 2015

Tenerife
Hama ExhlhBars Exhibitor Lisg Buyars ] . . anua & Treed
International
Golf Trgvel
Market?®

5-8 October 2015
Temefife

Save the

ftravelindustry | (MRS dates

5-8 Octaber 2015

The Premier event for
olf travel industry

Tra Inlernatianal Gel Trava! WMarket is the marling placs for tha gonal a2k gat raval
soramurity. Crnr BOD ol aunam suppiaers [ein 350 are-qualiliad Buyers and 100 mtematianal
aress for four dRys of pra-schiddied appainimants, nessenidng cpneruniics and ndusing
AprRtes. KETM 2015 will e hald Rt Magma Dorfanencs Sarim In Tanarta, Wa lack foraerd o
s e yoll i,

Magma Arte &
Congresos, Tenerife
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Beyond the froth

Online
community
for the coffee
industry




Jortfolior GovNet GOVt

The

Since 2010 we've been servicing GovNet = Academies
Communications, producing event « ff R
branding, conference brochures and other
associated collateral, their conference
websites, and their flagship magazine,
moderngov.

E"u"ENTGUIDE
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UPPER
STREET

Porttolio: London Wild BiT’(d Watch il

i
et
.

Brand, website = P
and \X/eb app LUNDUN WILD BI t N ' 2

LONDON WILDBIRD' ..
WATCH {11z WATCH 2012 3™
]Cec))(rh[ﬁ:)%t?(:():r?  LONDON WETLAND CE J

NATURE ON YOUR

whevwy LOncoriwicBI S olchoouk

London Wild Bird Watch is the annual event for bird and wildlife enthusiasts,
amateurs and professionals alike. We created the brand, website, web app, and

all marketing collateral for the launch event.
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Thank you

Dan Elliott:
0845 054 0070
dan.elliott@elliottyoung.co.uk

elliottyoung.co.uk

elliotlyoung
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